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By The Numbers 

•54% more views 
•$438.53 sold 
 



Social Media 



Social Media 

 
● Consistent calendar 
●Product-driven, artist-driven specific content 
●Distinction between mediums 

 
 
 
 



Content Calendar  



Artist Spotlight 
  
 
 
 
 

Leslie Zacchini- textiles (April 4th, 2016) 
“Each of her own quilts tells a story, go to our blog to read @LeslieZacchini’s story #ArtistSpotlight (Blog link)” 

 
 
 
 
 
 
 

Leslie Zacchini- textiles (April 4th, 2016) 
“Black Belt artist, Leslie Zacchini creates modern quilts with bright colors. When she isn’t sewing, she is thinking about 

and designing her next two projects. Read about her current projects going on now! (Blog link)” 
 



Artists Blog Posts 



Contests 



Creating Buzz 



Target Markets 

• Wildlife and Outdoor Organizations 
• Art and Crafters of Alabama 
• Art Organizations 
 
 

 



Target Markets 

• Interior Designers 
• Small Business 
• Corporate Partnerships 
 
 

 



Target Markets 

• Goal: At least 2 leads from each target market  
• Outcome: 42 leads across 6 target markets 
• Developed Corporate Sponsorship Membership 

program 
• Qualtrics Survey: going out to 2,276 potential 

participants 
• Online Sales: $438.53 to date since the launch  
 

 



Questions 
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